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A. Enhanced Design



B. Masterbrand

full tone enhanced

on white



C. Leagues

full tone enhanced

on white



D. Brand Elements

Elements

Required + +

Masterbrand Type League Type

Emotions,

gaming related

Pattern / Texture Main GFX Product / Website

or

URL

www.esl.eu



E. (Incomplete) Brand Structure

Daily eSports
You & Friends

Runner Ups
New  talents

eSport stars
Athletic performance

eSport icons
Global Competition

Enter eSports
& Training

Open, freedom, easy, information,
non-threatening, order, sharing, depth,

credibility, longterm, free, learning

Willpower, leadership, 
courage, energy,

power, fast action, 
confidence, heat,

attention

Power, elegance,
mystery, style,

high quality, dignity,
strength of character, 

dramatic, prestige

blue red black

EAS



E. Brand Structure

DLMSchul-
meisterschaft

ENC

EMS

WC3L

EAS



F. Brand Communication

Note: draft



F. Brand Communication

Note: draft



F. Brand Communication

Note: draft
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